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ABSTRACT

Pearl millet is the most important millet crop imdla, in terms of area and production share, afterand wheat.
Pearl millet grain contains 27% to 32% more prqthigher concentration of essential amino acidgewhe extract (fat)
and higher gross energy than maize. The presedy stas conducted in Haryana state. Forty rural worinem each
Balsamand andBanda Hari villages were selected randomly. Results indicdled perceived feasibility of value added
products of pearl millet measured in terms of reéatdvantage, physical compatibility, cultural qmatibility, simplicity
and triability. The overall acceptability of valumdded products of pearl millet was of medium levetss than
half of the respondents (42.50%) had medium skitjuisition and were willing to adopt value addeddurcts of pearl

millet as an economic activity with somewhat diffily (47.50%).
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INTRODUCTION

Pearl millet Pennisetum glaucum) is the most widely grown type of millet. Becausfeits tolerance to difficult
growing conditions such as drought, low soil fé@stiand high temperature, it can be grown in anghere other cereal
crops, such as maize or wheat, would not surviearlRmillet production is concentrated in the depélg countries which
account for over 95% of the production and acrebghia continues to be the single largest prodoégrearl millet in the
world, although the area has been declining intthditional growing states of Gujarat, Rajasthad &taryana. Pearl
millet is usually grown as a dry-land dual purpagain and fodder crop although it is sometimegyated in India,
particularly the summer crop grown mainly as a derarop. It is a principal source of energy, pmteitamins and
minerals for millions of the poorest people in thgions where it is cultivated. Pearl millet gra@me very high in calories-
precisely the reason they do wonders for growirilgigm and pregnant women. Iron deficiency, whighvidely prevalent
in India, impairs children’s physical growth, mdndavelopment, and learning capacity. Anemia igmfinduced by iron
deficiency, and when severe it can increase wormsksof dying in childbirth (IFPRI, 2010). Peariliat can be used in
developed of traditional foods utilization in valaddition. Processing makes it possible to maketyaof food products
by adopting various technologies like baking, esivn cooking etc. (Seetharaeh al. 2001). Eastmart al. (2001)
suggested pearl millet as an important non-traditiongredient in extruded products to meet requimatritional values.
To overcome the problems of undernutrition and ow#ition and provide a good opportunity to rurabmen, there is
need to develop value added, fiber rich commemmiatiucts from cereals and nutritional evaluatiomedv crop varieties

and develop an enterprise for rural women to mh&etself-employed.
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RESEARCH METHODOLOGY

The present study was conducted in Hisar distrittHaryana state. Fourty rural women each from
Balsamand andBandahari villages of Hisar district. From the selectedagies a sample of 50 women from each village
was drawn randomly. Thus a total of 100 women redpots were selected randomly for creating awasenépearl
millet value added products through experts andvatbnal lectures. Four days training was orgashifar 40 women
from both the villages. For the present study tthepsion feasibility as an enterprise was measusetaking into account
the various parameters viz., Relative advantagéufal compatibility, Simplicity/ complexity, Obseability, Triability.
The training was imparted on value added produttpearl millet like. laddoo, namkeen sev, dhokla and cake, etc.

After imparting training to women, they were preghpearl millet products.

RESULTS AND DISCUSSIONS
Perceived Feasibility of Value Added Products of Rel Millet as an Enterprise

Perceived feasibility for value added products @dip millet by rural women was measured in termextént of
merit of pearl millet products for future adoptionrejection. In the present context, feasibilitgsrdefined as the extent to

which rural women perceived value added

Table 1: Perceived Feasibility of Value Added Prodets of Pearl Millet

Name of Village Pooled Sample
=l Products Attributes Balsﬁmand Ba“fahe” (n=40) Rank
No. (n=20) (n=20) WMS
WMS WMS

Relative advantage 2.85 2.80 2.82 I
Physical 2.65 2.65 2.65 1l
compatibility

1. | Laddoo | Culral 2.30 2.65 2.47 W
compatibility
Simplicity 3.05 3.00 3.02 I
Triability 3.00 3.05 3.02 I
Relative advantage 2.40 2.50 2.45 [
Physical 1.95 1.95 1.95 W,
compatibility

2 Namkeen Cultural

' Sev I 2.00 2.05 2.02 [l
compatibility
Simplicity 2.35 1.85 2.10 Il
Triability 1.70 1.75 1.72 \%
Relative advantage 1.70 1.50 1.60 I
Physical 2.75 2.80 277 I
compatibility

3. | Cake | Culral 2.30 1.45 1.87 I
compatibility
Simplicity 3.20 2.95 3.07 [
Triability 1.65 1.40 1.52 \%
Relative advantage 1.60 1.50 1.55 \
Physical 275 2.90 2.82 I
compatibility

4. | Dhokla | Cultural 2.30 1.55 1.92 I
compatibility
Simplicity 3.10 2.95 3.02 [
Triability 1.85 1.40 1.62 v
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products of pearl millet as relative advantage, spdaf compatibility, cultural compatibility, simpgity and

triability.

It is clear from Table 1 that in pooled sample peaitlet laddoo found to be simple to use and easy to try on

small scale with ranked®followed by relative advantage, physical compéitipand cultural compatibility.

In pooled sample, perceived feasibility of pearllenhidhokla and cake found to be simple to use (rafk 1

followed by physical compatibility, cultural comdaitity, easy to try on small scale and profitatyili

Profitability rank £' was observed for pearl milletamkeen sev followed by simple, cultural compatibility,

physical compatibility and trialbility in pooled sgle as well as in both the villages.
Overall Acceptability of Women Respondents for PedMillet Value Added Products

The overall acceptability of value added produdtpearl millet by respondents was measuaad quantified by
summing individual score of the respondent’s synabatioption and their willingness to adopt it facome generation

and home consumption.

Data in Table 2 revealed that 50 per cent of tlpordents had medium overall acceptability for @added
products of pearl millet whereas 37.50 per cenpapdents were having high acceptability. Only 12 cent
respondents showed low acceptability for value dditeducts of pearl millet as useful enterpriseificome generation as
well as for home consumption also. Thus, it canrtberred that overall acceptability of value addmdducts of pearl

millet fall in moderately medium category.

Table 2: Overall Acceptability of Women Respondent$or Pearl
Millet Value Added Products

. Total (h=40)
Categories F %
High (16-21) 15 | 37.5(
Medium (8-15) 20 | 50.0(
Low (1-7) 05 | 12.50

Skill Acquisition of Women Respondents for Pearl Miet Value Added Products

Skill acquisition of women respondents for valueed pearl millet products in villagéal samand andBandaheri
and pooled sample was assessed through pre andxposture mean score skill acquisition of respotsdfem value added
products of pearl millet was calculated in frequeneercentage and have been presented in Tablee3ddta point out
that most of the respondents (80%) were havingdki followed by medium (10%) and high skill (10%) pre exposure
stage inBalsamand village. After exposing them to training 45 pentef the respondents acquired skills at mediurellev
followed by low skill (30%) and high skill (25%)spectively.

In Bandaheri village, 85 per cent of the respondents were ftplow skill followed by medium (10%) and high
skill (5%) at pre exposure stage. However, at gogtosure of training half of the respondents (5@%é)je acquired
medium level skills followed by low skill (40%) artdgh skill (10%). The similar trend was observadoboled sample

also. Thus it can be inferred that women acquikéthvehen exposed them to training.
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Table 3: Skill Acquisition of Women Respondents foivalue
Added Products of Pearl Millet Products

Sr. Catedories Pre-Exposure | Post-Exposure
No. 9 F | % F | %
1. Balsamand village (n=20)
Low 16 80.0 06 30.0
Medium 02 10.0 09 45.0
High 02 10.0 05 25.0
2. Bandaheri village (n=20)
Low 17 85.0 08 40.0
Medium 02 10.0 10 50.0
High 01 05.0 02 10.0
Total (n=40)
Low 33 8250 | 14 35.0
Medium 04 10.00| 19 47.50
High 03 07.50| 07 17.50

Willingness of Women Respondents for Adoption of Rel Millet Products

Willingness of respondents for adopting value adaiediucts of pearl millet for income generation waesasured
through three continuum scale. Data presented InteTé revealed that iBalsamand village 50 per cent respondents can
be adopted with somewhat difficulty on commercaldl as well as home consumption followed by cée'tadopted

(40%) and can be adopted without difficulty (10%3wectively.

It is clear from Table 4 that 45 per cent of thepandents oBandaheri village were ready to adopt pearl millet
with somewhat difficulty, 50 per cent responderds’tbe adopted whereas only 5 per cent respondamse adopted

pearl millet products on commercial level.

Regarding pooled sample as shown Table 4 that negpts adoption towards value added products aofl pea
millet for income generation as well as for homesamption revealed that 47.50 per cent of the mdgats can be
adopted with somewhat difficulty followed by 45 peent respondents can't be adopted and 7.50 pédr afethe
respondents can be adopted without difficulty. Thiusan be inferred that less than half of thepoeslents were willing to
adopt value added products of pearl millet with satmat difficulty.

Table 4: Willingness of Women Respondents for Adopin of Pearl Millet Products

Categories Balsamand (N=20) | Bandaheri (N=20) | Total (N=40)

F % F % F %
Can be adopted without difficulty 02 10.0 01 05.0 3 D 07.50
Can be adopted with somewhat difficulty 10 50.0 09 45.0 19| 47.50
Cannot be adopted (commercial level) 08 40.( 10 050{ 18 | 45.00

CONCLUSIONS

It is concluded that the “Training” was the mostfus extension technique for transfer of technolagyg trainees
start their self-employment within their local asewith locally available resources. Results rewtaleat maximum
number of the respondents perceived value addetipiéiet products i.eladdoo, namkeen sev, cakeand dhokla etc. to be
simple to use, easy to try on small scale and tafn&. Half of the respondents had medium overkptability of pearl

millet products and medium skill acquisition andliwg to adopt pearl millet products with somewléficulties.
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